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Abstract: This article discusses English as a business language. Companies
that operate globally use English as their primary language for business
communication. While there are challenges to using English in business, there are
also many benefits. If you want to expand your business into new markets and reach
a wider audience, being able to communicate effectively in English is essential. By
following these tips, you can use English effectively in a business setting and take
advantage of the opportunities that come with doing business in a globalized world.
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INGLIZ TILI BIZNES TILI SIFATIDA

Annotatsiya: Ushbu maqolada ingliz tili biznes tili sifatida muhokama qilinadi.
Global miqyosda faoliyat yurituvchi kompaniyalar ingliz tilidan biznes aloqalari
uchun asosiy til sifatida foydalanadilar. Biznesda ingliz tilidan foydalanishda
giyinchiliklar mavjud bo’lsa-da, ko'plab afzalliklarga ham ega. Agar biznesingizni
yangi bozorlarga kengaytirish va kengroq auditoriyani gamrab olishni istasangiz,
ingliz tilida samarali muloqot qila olish juda muhimdir. Ushbu maslahatlarga amal
qilish orqali siz biznes muhitida ingliz tilidan samarali foydalanishingiz va
globallashgan dunyoda biznes yuritish bilan bog’liq imkoniyatlardan
foydalanishingiz mumkin.

Kalit so’zlar: biznes tili, biznes aloqasi, yangi bozorlar, kengroq auditoriya,
foyda olish, globallashgan dunyo.

AHTJIMHCKUM KAK JAEJIOBOM A3bIK

AHHOTanMa: B 3TOM cTaTbe paccMaTpUBaeTCAd AHIJIMMCKUM fA3BIK Kak
Jles10BoM A3bIK. KommaHuy, paboTatoliue no BCeMy MUPY, UCNOJAb3YIOT aHTJIMACKUN
B KayeCTBe OCHOBHOIO f3blKa JJ [JeJI0OBOro o6uieHUsA. XOTd HCIO0JIb30BaHHUE
aHIJIMACKOro f3blKa B OM3Hece CONPSXKEHO C TPYAHOCTSMHU, Y HEro TaKXKe ecCTb
MHOTO0 npenMy1ecTB. EC/IM BbI XOTUTE paclIMPUTh CBOU OM3HEC HA HOBbIE PBIHKU U
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OXBaTUThb 00Jiee HIUPOKYI ayAUTOPHI0, CIOCOOHOCTh 3PpPEeKTUBHO 06LIAThCSI HA
aHTJIMKCKOM fI3blKe UMeeT BakHOe 3HaueHHUe. Ciefysl 3TUM COBeTaM, Bbl CMOXKETe
3QdeKTUBHO WUCMOJIb30BAaTh AaHIJIMHUCKHAM £3bIK B [IeJIOBOM O0OCTAaHOBKE U
BOCIIOJIb30BAaTbCSl BO3MOXXHOCTSIMM, KOTOpble JaeT BeJeHUe OH3Heca B
r106a11M30BaHHOM MHUpE.

KiouyeBble c/10Ba: 1eJI0BOU SI3bIK, [leJI0BOe 00llleHHe, HOBble PBIHKHU, 6oJiee
HIMPOKasi ayJUTOPHS, BbIT0/1a, IJ106aJIU3MPOBAHHbBIA MUD.

Introduction

English has become the de facto language of international business. In today's
globalized world, English has emerged as the most widely used language for
business communication. From international trade to multinational corporations,
English has become the lingua franca of business.

The rise of English as a business language can be traced back to the British
Empire. The British Empire was one of the largest empires in history, spanning
nearly one-quarter of the world's landmass. As a result, English became the
language of trade and commerce, and it spread throughout the world.

Today, English is spoken by over 1.5 billion people worldwide, and it is the
official language of over 50 countries. It is the language of international trade,
diplomacy, and communication. Companies that operate globally use English as
their primary language for business communication. This has led to English
becoming the default language for business worldwide.

The Importance of English in Business

English has become the language of international business for a number of
reasons. First, it is the most widely spoken language in the world. This means that
businesspeople from different countries can communicate with each other in a
common language. This makes it easier for them to negotiate, trade, and conduct
business.

Second, English is the language of science and technology. Many of the world's
leading scientific and technological advancements are made in English-speaking
countries. As a result, English has become the language of innovation and progress.
If you want to keep up with the latest developments in your industry, you need to be
fluent in English.

Third, English is the language of the internet. The internet has revolutionized
the way we do business. It has made it possible for companies to connect with
customers and suppliers from all over the world. The majority of websites and
online content are in English. This means that if you want to do business online, you
need to be able to read, write, and speak English.

Finally, English is the language of global culture. Hollywood movies, English-
language music, and Western fashion have all become part of global culture. This
means that if you want to understand global trends and consumer behavior, you
need to be familiar with English-language media.

The Benefits of English in Business

There are many benefits to using English as a business language. First, it
makes it easier to communicate with people from different countries. This can help
you to build relationships with customers and suppliers from around the world.

Second, it can help you to expand your business into new markets. If you can
speak and write in English, you can reach customers and suppliers in English-
speaking countries. This can help you to tap into new sources of revenue and grow
your business.

MHP30 YJAYFBEK HOMUJIATH Y3BEKMCTOH MUJIJIM YHUBEPCUTETH

199



3AMOHABUM TU/IIIYHOC/IUK BA TAPKUMAIIIYHOCUJIMKHUHT 10J13APB MYAMMO.IAPH

Third, it can help you to attract and retain talented employees. Many people
around the world learn English as a second language because they know it will help
them to advance their careers. If you can offer your employees the opportunity to
work in an English-speaking environment, you can attract and retain talented
employees from around the world.

Fourth, it can help you to stay up-to-date with the latest trends and
developments in your industry. English-language media is often the first to report
on new technologies, products, and services. If you can read and understand
English-language media, you can stay ahead of your competitors.

Fifth, it can help you to build a global brand. If you can communicate
effectively in English, you can build a global brand that is recognized and respected
around the world. This can help you to expand your business into new markets and
reach a wider audience.

Challenges of English as a Business Language

While English has become the language of international business, it is not
without its challenges. One of the main challenges is that not everyone speaks
English fluently. This can make communication difficult, especially when dealing
with complex or technical information.

Another challenge is that English is not the only language spoken in the world.
In many countries, people prefer to communicate in their native language. This can
make it difficult to do business in those countries if you do not speak the local
language.

Finally, there is the issue of cultural differences. English-speaking countries
have different cultural norms and expectations when it comes to business.
Understanding these cultural differences is essential if you want to do business
successfully in these countries.

Tips for Using English in Business

If you want to use English effectively in business, there are a few tips you
should keep in mind:

1. Keep it simple: Try to use simple and clear language when communicating in
English. Avoid using complex vocabulary and technical jargon that may be difficult
for non-native speakers to understand.

2. Be patient: Not everyone will understand English as well as you do. Be
patient and take the time to explain things clearly and in a way that everyone can
understand.

3. Use visuals: Visual aids can be a great way to communicate complex
information in a way that everyone can understand. Use diagrams, charts, and
graphs to help illustrate your points.

4. Learn about cultural differences: Understanding cultural differences is
essential if you want to do business successfully in English-speaking countries. Take
the time to learn about the culture and customs of the countries you are doing
business with.

5. Practice: The more you practice using English in a business setting, the more
confident you will become. Look for opportunities to practice your English skills,
such as attending conferences or networking events.

Conclusion

English has become the language of international business. It is the language of
trade, diplomacy, and communication. Companies that operate globally use English
as their primary language for business communication. While there are challenges
to using English in business, there are also many benefits. If you want to expand
your business into new markets and reach a wider audience, being able to
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communicate effectively in English is essential. By following these tips, you can use
English effectively in a business setting and take advantage of the opportunities that
come with doing business in a globalized world.
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